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Logo ConceptLogo Concept

• The full brand name becomes the badge, swoosh, icon 

that is used on every marketing material. The message 

of don’t quit is lost when reduced to “DQ” considering 

other familiar brand names.

• Red halftone texture creates forward motion, while 

also allowing for scalability to marketing materials 

as a consistent image treatment for the brand. 

• The monospace typeface allows for perfectly spaced 

and stacked characters



halftone



flavor Concepts







flavor textures



Jake steinfeld

• Halftone image treatment (dots)  was a very popular 

design trend in the 80’s – 90’s

• will respond to graphic approach of the label, as well 

as the halftone treatment of the logo



Package concept

• Iconic, bold logo and consistent placement

• Easily scalable to many skus and new brands

• Stands out from others on the shelf from its simplicity 

and vibrant color, to the container and liquid 



Package concept

• Leaves room for imagery and message from jake 

(place fill for official signature)

• Associates the product as an extension of jake’s  

don’t quit brand



Package concept

• Illustrations of the ingredients provides a different 

approach from the industry standard of liquid splashes 

and photography of ingredients (place fill for original 

more detailed illustrations)

• Ingredient textures can be expended to fit the brands 

needs on a variety of formats




